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Disclaimer

This document and the software desctibed in this document ate furnished under and are
subject to the terms of a license agreement or a non-disclosure agreement. Except as
expressly set forth in such license agreement or non-disclosure agreement, NetlQQ Corpo-
ration provides this document and the software described in this document “as is” without
warranty of any kind, either express or implied, including, but not limited to, the implied
warranties of merchantability or fitness for a particular purpose. Some states do not allow
disclaimers of express or implied warranties in certain transactions; therefore, this statement
may not apply to you.

This document and the software described in this document may not be lent, sold, or given
away without the prior written permission of NetIQQ Corporation, except as otherwise
permitted by law. Except as expressly set forth in such license agreement or non-disclosure
agreement, no part of this document or the software described in this document may be
reproduced, stored in a retrieval system, or transmitted in any form or by any means,
electronic, mechanical, or otherwise, without the prior written consent of NetlQQ Corpo-
ration. Some companies, names, and data in this document are used for illustration purposes
and may not represent real companies, individuals, or data.

This document could include technical inaccuracies or typographical errors. Changes are
periodically made to the information herein. These changes may be incorporated in new
editions of this document. NetlQQ Corporation may make improvements in or changes to the
software described in this document at any time.

© 1996-2004 NetlQ Corporation. All rights reserved.

US. Government Restricted Rights: If the software and documentation are being acquired by
or on behalf of the US. Government or by a U.S. Government prime contractor or subcon-
tractor (at any tier), in accordance with 48 C.ER. 227.7202-4 (for Department of Defense
(DOD) acquisitions) and 48 C.ER. 2.101 and 12.212 (for non-DOD acquisitions), the
government’s rights in the software and documentation, including its rights to use, modify,
reproduce, release, perform, display or disclose the software or documentation, will be
subject in all respects to the commercial license rights and restrictions provided in the license
agreement.

Trademarks

WebTrends is a registered trademark of NetlQQ Corporation. Additional trademarks of NetIQ
Corporation include: FastTrends, WebTrends SmartView, WebTrends Report Exporter,
GeoTrends, WebTrends Express Viewer, WebTrends SmartSource Data Collector,
WebTrends SmartReports, WebTrends On Demand, WebTrends Tech Tools, Log Analyzer,
WebTtrends Live, and WebTrends Reporting Center. Other brands and their products ate
trademarks or registered trademarks of their respective holders.
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Support

Sales and General
Contact Information

Service and Support

Online Resources

NetlQ Corporation
3553 N. First St.
San Jose, CA 95134

Phone: 1-408-856-3000
Fax: 1-408-273-0578
Sales: 1-888-323-6768

Email: info@netig.com

Direct Technical Support:

Americas:
+1 503-223-3023

Asia Pacific, Australia,
New Zealand:
+1 503-223-3023

Europe, Middle East,
Africa:
+353 (0) 91 -782 677

http://www.netiq.com/
support

Customer Resource Center.
A portal to resources that can
help you make the most of
your on-line web initiatives.

http:/ /www.netiq.com/webt-
rends/resourcecenters.asp

WebTrends
Portland, Oregon
851 SW 6th Ave.
Suite 700

Portland OR 97204

Phone: 1-503-294-7025
Fax: 1-503-294-7130
US Toll Free:
1-888-932-8736

Email:
info@webtrends.com

Web:http:/ /www.webt-
rends.com

WebTrends Consulting and
Training:

http:/ /www.netiq.com/
services/analytics.asp

Knowledge Base. Answers to
questions most commonly
asked:

http:/ /www.netiq.com/sup-
port/kb/default.asp
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Chapter 1
Introduction

Overview

This guide is intended to help you, the end user, understand and use WebTrends reports.
This guide will briefly discuss how WebTrends works, how to access your reports, and how to
interact with them to find the information that you need.

WebTrends and WebTrends On Demand both offer a variety of powerful analysis and
reporting options. The features and reports available to you are dependant on how your
company is licensed to use WebTrends, and what product edition they have implemented. If
you have questions about the WebTrends edition you are using, please see your WebTrends
administrator.

How to use this guide

You will find icons for each WebTrends edition throughout the documentation. If a feature or
content section applies to your edition of WebTrends, you will find the appropriate icon at the
beginning of the section. For example, if you are licensed as a WebTrends On Demand, Small
Business Edition user, features and content areas applicable to you include this

icon: [MjepMlz

If the content does #oz apply to your WebTrends edition, you will see a “not applicable”
version of your product icon:

Important: Note that while your edition of WebTrends may include a feature, your ability to use
it may be restricted by either licensing or your WebTrends administrator. If you do not have
access to a feature that is included in your edition, please see your WebTrends administrator.
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Table 1-1. Edition Icons

This icon: Represents this product:

WebTrends Small Business Edition

WebTrends Professional Edition

WebTrends Enterprise Edition

: s
@ 8

WebTrends On Demand Small Business Edition

WebTrends On Demand Professional Edition

:
5

WebTrends On Demand Enterprise Edition

Minimum System Requirements for the

WebTrends Desktop
| WT-53 | WI-Pro | W Ent |WTOD- S5 WT0D - ro | WTOD -Ent

256MB of RAM
* Microsoft Internet Explorer v5.5 or higher
* Microsoft Office 2000 or higher (required for Report Exporter)

* Sun Java Runtime Environment v1.3.1_11

8 WebTrends User Guide



Large environments will require multiple machines. Additional RAM improves performance.
SCSI RAID 10 (also known as RAID 0+1) is recommend for the best disk performance.

Note: If you want to convert WebTrends reports to alternate formats, or use WebTrends
SmartReports for Microsoft Excel, WebTrends also requires Office 2000 or above.

Documentation
'WT-SB | WT-Pro | WT-Ent |WTOD - S8 WTOD- Pro| WTOD- Ent

There are a variety of online help resources and manuals—such as this one—to help you
install, configure, and use WebTrends to its full potential.

* The online resources atre detailed in the following section.

* See “Additional Documentation Resources” on page 10 for a list of other manuals that
are available as *.pdfs to WebTrends users.

Getting help in the program
WebTrends includes detailed online help to guide you through configuring and using
WebTtends and WebTrends On Demand. Various information resources include:
* The Admin Console Help

If you ate logged into WebTrends, open this by selecting Help from the left pane of the
Admin Console, then Contents & Index from the right pane.

Context-sensitive help is also available from most dialogs within the program. Select
Help from the upper right-hand corner of the dialog to open the pertinent help page.
You can then select Show Navigational Controls to open the Table of Contents, if you
want to browse elsewhere in the help system.

* The Desktop Help

WebTrends users view reports, and descriptions of the elements of the reports, through
the WebTrends Desktop. For help on navigating and working with the Desktop Viewer,
select Help>Contents from the upper right corner of the Desktop.

* SmartView and Express Viewer Help
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These new WebTrends features each include a standalone help system. To open these
help systems from within each program, select Help from the upper right corner of
these panels.

Notze: For installation instructions for SmartView, see “Installation” on page 56. For
installation

instructions for the Express Viewer, please see the Express Viewer chapter of the
WebTrends Installation and Configuration Guide.

* Glossary

From the WebTrends Desktop, select Help>Glossary. A detailed WebTrends glossary
opens in a new browser window.

Providing Feedback

Your comments are very important to us. Please take the time to let us know about your
WebTrends experience by doing one of the following:

* From the Admin Console, select Help in the left pane, then Feedback from the right
pane.

* Prom the WebTrends Desktop, select Help>Feedback from the upper right-hand

corner of the report.

The Feedback page of the WebTrends web site opens in a new browser window. There you
can rate different aspects of our product and provide your comment.

Additional Documentation Resources

In addition to this User Guide, there is additional documentation available to help you
maximize the effectiveness of your company’s WebTrends implementation. The other major
documents for this release of WebTrends include:
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* The Implementation Guide

A comprehensive guide for both administrators and non-administrators providing
general information and best practices for a successful WebTrends implementation.
Topics covered in this guide include how to collect web traffic data, how to get optimal
performance with your web analysis, considerations to make when setting up your
organization to run web analysis and how to configure WebTrends to give you the
information you need.

* The Installation and Configuration Guide

A step-by-step guide for administrators who atre responsible for installing, setting up and
providing basic configuration of the WebTrends software or service. This guide will
provide everything needed to get WebTrends up and running.

¢ The Technical Reference Guide

This guide serves as a technical reference for administrators who are responsible for
maintaining the WebTrends software or service.

These manuals can be found in the Documentation directory on your WebTrends installation
CD, or downloaded from our website.

To download the *.pdf files from the WebTrends web site, do either of the following:

* If you are logged into WebTrends:

1) From the Admin Console, select Help from the left pane of the Admin
Console, then select Documentation and Release Notes from the right pane.

2) The Documentation page of the WebTrends web site opens in a new browser
window. Browse to the *.pdf you want to download.

* Paste the following URL into your browset’s address bar:

http://product.webtrends.com/
ptw.aspx?action=14&prodtype=rcent&version=7.0&os=win32
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Visual cues in WebTrends Documentation

The following table describes the typographic changes used in this and other guides to using

WebTrends:

This text Represents

Bold The name of an icon or button (New), a text box (Base Time
text box), ot check box (Save User ID check box in the user inter-
face).

Title Case The name of a dialog box (Edit Connection dialog box),

Lucinda Source code examples, program output, or anything typed by the

Console user.

“in quotes” The title of a chapter or section.

Note: Please see the “Edition Icons” table on page 8 for details on using the WebTrends
edition logos to determine which features apply to the WebTrends edition you are using;
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Chapter 2
The WebTrends Desktop

| WT-SB | WT-Pro_| WT-Ent [WTOD - SB|WTOD - Pro|WTOD-- Ent]

Introduction

Regardless of which WebTrends edition you are working with, you view the reports through
the WebTrends Desktop console. If you have administrative rights, you may be using the
WebTrends Admin Console to configure how your profiles are generated, and what data they
will include. The Admin Console is beyond the scope of this book; this User Guide explains
how to navigate the Desktop report viewer.

If you ate looking for more detailed and step-by-step information about program adminis-
tration, configuration, maintenance, and troubleshooting, please see the Admin Console
online help, or see the WebTrends Installation and Configuration Guide, available for download at:

http://product.webtrends.com/
ptw.aspx?action=14&prodtype=rcent&version=7.0&os=win32

Note: You may not have administrative rights to edit certain WebTrends settings.
Please contact your WebTrends administrator if you have questions regarding your ability to
add and edit information in the program.

Getting Started

Terms and Definitions

Here are some common terms that you will see used throughout the WebTrends user
interface and documentation:

* The two main consoles of the product: the WebTrends Admin Console (sce below), and
the WebTrends Desktop (see page 15).

* The WebTrends Desktop 13



Some WebTrends On Demand users also work with an Account Console.
For details, please see the User Accounts chapter of the WebTrends Installation and Config-
uration Guide, available both on your WebTrends product CD, or for download from

http://product.webtrends.com/
ptw.aspx?action=14&prodtype=rcent&version=7.0&os=win32

* The "building blocks" that WebTrends uses for report creation: Profiles
(see page 16) and Templates (see page 10).

* The generated Reports (see page 17) and the summary Dashboards included in them
(see page 17).

WebTrends Admin Console

There are two main consoles used to interact with the WebTrends. The first is the WebTrends
Admin Console (shown on page 15), the screen used by the administrator and power users to
configure analysis settings, control scheduled processes, delegate user permissions, and other
administrative tasks. The options and menus available when viewing the Admin Console
depend on your user permissions. Most business users will use only a small subset of the
Admin Console tools to launch the WebTrends Desktop.
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WELTIENGS: e Wi

Log Out Profiles (e ProfieEh) [Help 2] (Search BV ) (Retresh this st ]
Help
Profile & Data Sources Analysis Status
. 1.@ ettert sample Zedesco (Server 1) The evert has completed. [ EE m
@ Web Analysis ®Mar 18,2004 2:01:20 P @ 1 e
- - 2 ﬁ)' sample: Streaming Media (RealServer) [ sample: RealServer log The evert has complated a’ EE
Profiles & Reports & B @Mar T oA B 0447 B T BE
Report Configur atio & ; There are ro scheaded [ G5 71
Frrrme i everts for this profile
H ' 3 4. gk [ ssmple: Zedesco with logs [y e Server 1,\eh Server 2 @Ths evert has completed. [ it g
Options hlar 15, 2004 52350 AM
il Administration fiems: 1 4 of 4 |

@ Scheduler

a Open Tasks
Edit Profil...o with logs

Figure 2-1. WebTrends Admin Console with the selected profile highlighted

WebTrends Desktop

The WebTrends Desktop (shown on page 16) allows you to view and interact with the reports
themselves. Open this console from the Admin Console by clicking the View Reports icon
(EdB| or Ed], if the profile is Express Analysis) to the left of the profile name.

Most business users will spend the majority of their time using the WebTrends Desktop.

The Desktop is kept current with new data on a scheduled basis, so whenever you bring up
the Desktop, the most up to date reports are always at your fingertips. In the Desktop you can
choose various reports, view data across vatrious time ranges, export the report to Microsoft
Word or Excel format, or to a .pdf or comma-delimited text file.

For further details on WebTrends reports, see “Working with Profiles” on page 27, ot the
WebTrends online help systems.
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i ] [ B B o e Export: ] )T Proflle | Template + | Preterences v | Help v | (@ ‘
Main Calendar View
Overview = Overview Dashboard
MNone - =
Zedesco International
it hwwew Tedessco com
o B ecarber : Daily Report: 122703 Dec 27, 2003 12:00:00 AM - Dec 27, 2003 11:55:58 FM
xgg = Overview Dashhoard
w51 This displays key graphs and tables that provide an overview of the entire report. Click on the title of
e a graph or table to navigate to the corresponding page.
i

| Wisttars 733
Wisttors Who Visited Once 720
Wistors Who Yisited More Than Once 13

¥ overview

Owerview Dashboard

[1]
Express Dashboard 00:00 03:00 05:00 09:00 12:00 15:00 18:00 21:00
Marketing Dashhoard

Commerce Dashboard W \Visits

Figure 2-2. Desktop of a sample WebTrends report

WebTrends profiles

Profiles are used to control certain settings about how your analysis will run, such as location
of web data log files, how often the reports are updated, which users have access to them,
settings for archiving report data, etc. Each profile generates and maintains a set of reports
for a specific set of data, such as a particular web site or segment of a web site. For more
information on profiles, see the WebTrends online help, or the WebTrends Installation and
Configuration Guide.

WebTrends templates

Templates control which reports are visible and how they are organized in the WebTrends
Desktop. Each profile has one or more templates that can be changed on the fly to switch
quickly between different views of the same profile’s data. Multiple views are commonly used
for different audiences or for varying levels of detail of the same information.

The preceding Figure 2-2 shows an example of a Streaming Media profile that has been
analyzed using a Complete Streams view template.
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WebTrends reports

A report, as defined in WebTrends, is a single table and graph set that conveys the same infor-
mation in one or more ways. Examples include the Top Pages report, containing a trend
graph over time, a top items graph, and a top items table, all on the same screen page. A
profile might generate 50, 100, or more reports in a single analysis cycle, and each time period
(day, week, month, etc.) might have many reports associated with it. When you choose an

item from the table of contents in the WebTtrends Desktop, you are viewing either a repott or
a dashboard.

Create a report to answer your most specific business questions. Predefined reports provide
much of the general information today's businesses need. But ultimately, specific business
activities will drive the need for more customization. WebTrends products are designed to
give users the information, reports and metrics that are specific to their purposes. Custom
Reports—available in Enterprise Edition—give users unlimited flexibility to create reports on
the information they need through a multitude of reporting criteria to design reports with
information tailored to a company's web site goals. Using Custom Reportts, usets will be able
to focus on the exact dimensions that will give them insight into the performance of their
initiatives.

Segmentation Analysis utilizes the Custom Reports capability and high level anonymous
information stored on individual visitors to offer marketers the ability to segment their
visitors based on recency and frequency of visit, or on lifetime value. This capability helps to
understand how visitor behavior varies by segment, and how well specific campaigns, and
other critical factors that drive visitors to a web site, work over time.

Any of these custom reports can be added to customized templates or dashboards to focus
on the most critical metrics that help optimize business initiatives. Ask your WebTrends
administrator for more information on the capabilities of Custom Reports and Segmentation
Analysis to start answering specific business questions today.

WebTrends Dashboard

The Dashboard—a collection of "thumbnails" of many different reports—is a visual
summary of the most significant information for that template over a particular time range.
Typically, there is only one Dashboard per report template. It is the first thing that appears
when launching the Desktop. For example, Figure 2-2 on page 16 shows the Dashboard of
the Web view of this report.

Click the title of a thumbnail to drill down to more complete information. For example, you
can click the title of the "Visits Trends" thumbnail on the Dashboard, and the detailed Visits
Trends report opens in a new browser window as shown in the following figure.

* The WebTrends Desktop 17
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Figure 2-4. Dashboard expanded to show full Visits Trends Report

> Overview
¥ marketing
Marketing Dashboard

i' L

> Campaigns
b‘ Onsite Advertising

How it Works

In order to get the most out of your WebTrends reports, it is helpful to understand how

WebTrends works.
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* WebTrends Small Business, Professional, and Enterprise Editions

| WT-SB | WT-Pro | WT-Ent]

The WebTrends analysis engine is usually installed on a server-class machine somewhere
in your organization’s data center. Since WebTrends is a browser-based application, the
only software you need on the client side is a supported web browser, such as Microsoft’s
Internet Explorer. (Additionally, you will need the appropriate software installed if you
are planning on converting your reports to an alternate format such as Microsoft Excel
or Word documents, CSV [comma separated text files] or .pdf documents.) The
WebTrends administrator gives you privileges to view your own reports without inter-
fering with other users’ reports.

* WebTrends On Demand Small Business, Professional, and Enterprise Editions

WTOD - SB|WTOD - Pro |WTOD-- Ent]

Similar to the description above, you need a supported web browser on the client side.
Either WebTrends or a third-party hosts the analysis engine servers and the additional
software needed for report conversion, however.

For every product edition, the WebTrends administrator—or other users with appropriate
rights—configures profiles to collect web traffic data, analyze it, and produce sets of reports,
all on a scheduled basis. Most often, profiles are created for each major division of infor-
mation corresponding to the organization’s needs. For example, a profile might be created for
each web site, department, product line, or major content area within a very large web site. As
a usef, you may be given access to one or more of these profiles, depending on your areas of
responsibility.

Log onto WebTrends, and launch the WebTrends Desktop to view reports. You can choose
current or historical reports over varying time ranges (days, weeks, months, quarters, or
years). Once you are logged into the WebTrends Desktop, you can either open individual
reports by clicking on the appropriate title in the Table of Contents in the lower left corner of
your browser window (highlighted in Figure 2-5 on page 20), or click through the WebTrends
Dashboard (shown on page 18) to work with reports in various ways to increase your under-
standing of the data.

* The WebTrends Desktop 19



Figure 2-5. Table of Contents of the WebTrends Desktop

Logging in to WebTrends

Your administrator will give you a web address, a username, and a password that you use to
log in to WebTrends.

To view your reports:
1. Launch your web browser.
2. Type one of the following addresses into the address bar of your browser window:
— The hostname followed by the port that WebTrends is running on. For example,

server:7099

— The host IP address followed by the port that WebTrends is running on. For

example,

192.168.0.99:7099
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— "localhost" followed by the port number if WebTtrends is installed locally. For
example,

locaThost:7099

Tip: 1f your WebTrends administrator has given you a bookmark, desktop icon, or
email with a link to WebTrends, use that instead.

Important Notes:

—The browser treats each method of connecting as a separate realm. To log in as
two different users in the same browser, use a different method to access
WebTrends.

—Depending on your network configuration, you may not be able to access
WebTrends outside your company’s network (i.e., from a home computer or from a
computer on a customer’s network) for security reasons. If you encounter firewall
issues, see your WebTrends administrator for details on accessing the company’s
servers from outside the corporate network.

3. The login screen of the WebTrends opens (shown below). If you do not already have a
bookmatk of this page, you may find it helpful to create one now.

* The WebTrends Desktop 21



Username

In the Product

Password
Learn About
wWehTrends SmartView
SmartReports for Excel
Other Features and Benefits

[T Remember Me (Help)

Stay Current with WebTrends

Sighup for the newsleter
Resd about Mews and Events

Find an Event Near You
Dallas
MNew ‘York Seattle

Philadelphia Mare...

San Francisco

Visit the Resource Center

The fatest topics In web analytics
Wiew 3 Take 10 Webcast
Read a Marketing Guide

Learn about Educational Courses
Become an expert
Signup for Web-Based Training
Try an Instructor Led Course

Read our Technical Resources
Download a Whitepaper

Figure 2-6. The WebTrends log in window

Ask our Tech Experts
We're here to help

Top 10 Support Questions
E-mail and expert

Try our Knowledge Base
Search for solutions to common
oroblerns

Find vour answer

How are we doing?
We've built our business on product
feedback

Provide a feature request

4. Click Log in on the left panel. When prompted, enter your username and password.

5. The Admin Console opens (shown on the next page) listing the profiles you have access
to. The tools and features available to you depend on your administrative and viewing

rights.
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Figure 2-7. The WebTrends Admin Console

Note: This view of the Admin Console shows the options you have available to you if
you’ve been granted Profile Add, Edit, and Delete rights. If you have been granted
additional rights, you will see additional menu options.

Contact your WebTrends administrator if you have questions about the WebTrends
features available for you to use.

6. Highlight the profile you want to work with, and click the View Reports icon (i or
i), if the profile is Express Analysis) to the left of the profile name. The WebTrends
esktop (shown on the following page) opens.

* The WebTrends Desktop 23



‘WebTrends.

- o gj m’ma ﬂ“' | Export @ @@ Profile ¥ | Template ¥ | Preferences ¥ [ Help @

‘Main Calendar View
Dverview = Overview Dashboard

|NDHB H Zedesco International

hitp: iy Zedesco.com
Daily Report: 122703 Dec 27, 2003 12:00000 AM - Dec 27, 2003 11:59:53 Ph

3 Lo 5
e e il ey Overview Dashboard

Weo | 7|8 [9 [10(11 (12|18
wsl [14[15 16 [17 [1&[1a |20 This displays key graphs and tables that provide an overview of the entire report. Click on the title of
w52 [21 22 (23 (24 |25 |26 a graph or table to navigate to the corresponding page.
Wl [28]39 13013111 12 [3
bl 2003 L

'7 'ﬁi'm'fi)ﬁa“ Visitor Summary

iVis'rtors 733

|Wisitors Wha Visited Once 20
| ‘ ‘ ‘ ‘ fVis'rtDrs Who Vigited More Than Once 13
lAverage Yigits per Vistor 1.02|

¥ overview
Overview Dashhoard

i

Express Dashboard 00:00 03:00 06:00 00:00 12:00 15:00 18:00 21.00

Marketing Dashboard

Figure 2-8. The WebTrends Desktop

See “Working with Profiles” on page 27 for details on navigating through the reports that are
available to you.

Using Help

Use this menu to open WebTrends online help, a product glossary, and more.

This selection ... ... opens this resource:

Help>Show Help Cards Inline Help card text detailing the element of the
repott appears beneath the report tables/
graphs.

Help>Contents The WebTrends Desktop online help.
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This selection ... ... opens this resource:

Help>Glossary A WebTrends product glossary.

Help>Feedback The Feedback page from the WebTrends
web site. Select from the following:

—General Product Feedback
—Report a Bug

—Request a Feature.
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Chapter 3
Working with
WebTrends Profiles and Reports

| WT-SB | WT-Pro_| WT-Ent [WTOD - SB|WTOD - Pro|WTOD-- Ent]

Working with Profiles

The Profile menu

Once you have logged into WebTrends, you see the Admin Console displaying a list of
profiles that you have been given access to. If you have many profiles, only a certain number
can be displayed on the screen at once.

Select a profile you want to edit. The icons to the left of the profile name identify which type
of profile this is, and also connect you to that profile’s reports.

Log Out Profiles [Mew Profief] [Help ?) (Search BCL) (Refres
Help
Profile & Data Sources Analysis Status
) 1 @ ertert =zample; Zedesco (Server 1) The event has completed. [ EE
eb Analysis Mar 18, 2004 2:01:20 PM @
-~ 2.@ sample: Streaming Media (RealServer) & sample: RealServer log The event has completed. Q{ EE
s & s
rofiles & Reports & K - ®Mar 18, 2004 £:24:47 A0 ‘
eport Configuration 3. 450 By semple: Zedes Weh Server 1,\Wek Server 2 There are no scheduled [’
- events for this profile
eport Designer -

3 4.@ sample: Zedesco with logs veh Server 1, Web Server 2 The event has completed. Q{
ptions Mar 15, 2004 5:23:50 AW
Iministration 7] ftems: 1 - 4 of 4
heduler
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If you have been given rights to work with these profiles, you may see some or all of these
icons to the right of the profile name:

- Copy Profile

— [ Edit Profile

— jif Delete Profile

- @ Analyze Now

— @ Clear Analysis Data

From the Admin Console, you can search for specific profiles, navigate multiple page profile
listings, refresh the profiles list, and sort the profiles list by column.

See the online help for further information on working with profiles.

Note:
—WebTrends Small Business Edition users cannot create or use Streaming Media Profiles.

—WebTrends On Demand users cannot create or use WAP/Palm Profiles.

For information on the different profile types you can build with WebTrends, please see the
online help, or the Profiles chapter of the WebTrends lnstallation and Configuration Guide.

Adding New Profiles

If you have been given the rights to add additional profiles, select from the following two
ways to do so:

Add a new profile
1. Click the New Profile button . The New Profile Wizard opens.
2. Follow the onscreen instructions to build your profile.

Copy, then edit a profile

It may be more efficient for you to copy an existing profile you are familiar with, rename it,
then edit the settings to create a unique profile. To do this:

1. Find the existing profile you want to base your new profile on.

2. Click the Copy Profile button to the left of the profile name . The profile editor

opens, showing the settings of your base profile.
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3. Rename this profile copy, and complete your changes.

4. Click Save. Your new profile is added to your profile list.

Searching for profiles

Click the Search button [Search Bou] at the top of the profile list. Use the Search Profile
Listing dialog that opens to locate the profile you want to work with. Your search tools
include:

* Selecting from these options:

Search for Profiles that are disabled
Search for Cluster Profiles

Search text of Profile Descriptions
— Search text of Profile Log File Paths

* A text-based search. Enter a text string in the text box; select the Case Sensitive Search
option if you want to limit your search.

These search options can also be used as an “exclude filter” of sorts. You can enter detailed
criteria, and ask for results outside of your settings by selecting the Only show elements
that do not fit the criteria above option.

You can cancel your current search at any time by clicking the Cancel Search

button |cancel SearchE#].

Profile Status

Status information for each profile is listed in the Analysis Status column of the Admin
Console.

If profile data is not currently being analyzed, this column includes the time the next
scheduled analysis will occur. If it is currently being analyzed, it displays information about
the status of the current run.

You can view reports while a profile is running, provided at least one report has been created
by a previous run (in other words, if reports exist).

This column is sortable by analysis status—click on the header text to do this.

» Working with WebTrends Profiles and Reports 29



For additional help

Details on working with profiles can be found in the Desktop Help system (Help>Contents
from the upper right corner of the screen)

Because profiles are built from the WebTrends Admin Console configuration Ul, there is
extensive information on profiles in the Admin Console Help System.

To open the Admin Console’s Help system:

* Select Web Analysis>Profiles from the Admin Console’s left pane. The list of profiles

you have access to appears in the right pane.

Select Help from the top of the profile list.

Working with Reports

Profile = | Template ¥ | Preferences ¥ | Help @

Export - 2E et

Cwerview = Overview Dashboard

Zedesco International
hitp: it Zedesca.com

Daily Report: 1227/03 Dec 27, 2003 12:00:00 AM - Dec 27, 2003 11:59.59 Pr

Overview Dashhoard
This displays key graphs and tables that provide an overview of the entire report. Click on the title of
a graph or table to navigate to the corresponding page.

Kiais Vistars 733
T Wisttors Who Visted Once 720
40 i 1ok [ | ‘ | | ‘ L ‘ | | Wigitors Who Visited More Than Once 13
of Lo i ¥ ¥ | Average Visits per Vistor 1.02|
¥ overview
Overview Dashhoard b II‘I"II'II'III"I“‘I
Express Dashboard e et S
Marketing Dashboard
Commerce Dashboard o Vists

Wisiars Miashhasred

Figure 3-1. The Dashboard of a sample profile with the calendar circled
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To view reports

To view reports:
1. Highlight the profile you want to view reports for.

2. Select View Reports from the left profile menu. The report opens (shown on page 30)
showing the calendar of available reports and a Table of Contents to the left, and an
Overview Dashboard—a clickable synopsis of report data—to the right.

Use the calendar, the Table of Contents, or click on the title of a graph or table in the
Dashboard to navigate to the content you want to view.

Report structure

All reports consist of a title, a short description, and a table of results. Most reports also
include a trend graph over time and a top items graph, but there are a small handful of
reports that do not have associated graphs (such as the URL parameter analysis reports).

In most reports, each table and graph is color-coded to allow you to relate items in the table
to items in the graph. If there are more results than can be displayed in the table or graph, you
can cycle through to the next 1, 5, 20, or even zoom to the end of the results by using the
VCR-like controls at the bottom of the table or graph.

Similar to the dashboard elements described above, each table or graph shown on a report
can be collapsed by clicking on the small arrow button on the far right of the graph or table
title bat.

For each graph displayed, options appeat at the top right of the graph to change graph type.
Options available vary by the type of information displayed.

Finding additional help

You can find details on the report content itself in the help card text that accompanies each
report.
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To view a report’s help cards:

* Select Help>Show Help Cards Inline from the upper right corner of the report. Scroll
to the bottom of the graph and table data to read details on the elements of your report.

Note: 1f you have questions about changing the report name, or the scope of the data, this is
done on the profile level. If you have not been given rights to edit or add additional profiles,
please see your WebTrends administrator.

Common Report Tasks

Changing the language of a report

At any time while using the WebTrends Desktop, you can reconfigure the display language
from the drop-down menu near the title of the report. All items in the Desktop will update to
reflect the choice of language until you choose a different language.

The standard languages available are English, French, German, and Spanish. Other languages
may be available from your local distributor.

Note: The default language is set in each profile’s Template configuration. If you have not
been given rights to edit profiles, please see your WebTrends administrator.

Changing the report template

When you first enter the WebTrends Desktop, you are presented with a default template,
shown in the template drop-down menu near the title bar at the top of the report pane. To
change templates at any time, you can simply choose another option from the drop-down
menu. By choosing a template, you are changing the table of contents and its organization. In
many cases, you have a template assigned to you that is appropriate to your department or
area of responsibility. Other times, you are assigned a template that contains an overview of
certain reports and to get to a more comprehensive list of reports and dashboards, you will
need to change templates. Simply choose the template that best suits your needs from this
drop-down menu.
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Using the Dashboard to browse reports

Dashboards appear in the report frame. They consist of a title, a short description, and a two-
column arrangement each containing a variety of summaries, called dashboard elements, from
reports available in this profile. There can be any number of elements in either column.
Dashboard elements are either short tables, small graphs, or small blocks of external HTML
code from other sources. If the dashboard element leads to more information, the title of the
element will be a hyperlink. Click the link for more information about that element. (See the
Figure 2-4 on page 18 for an example of this.)

Each dashboard element has a “collapse” button on the far right of its title bar which can
collapse the element, allowing more to be seen on one screen. This can be useful for visually
comparing two dashboard elements that do not appeat next to each other in the columns.

For dashboard elements that display a graph, you can change the graph type, depending on
the subject matter in the dashboard element. For “top items” elements, you can choose
between a bar chart and a pie chart. For “trend” elements showing information over time,
you can choose between bar chart, line graph, or area graph.

Choosing the Calendar View

The Calendar Toolbar at the top of the calendar contains icons that change your calendar
view. Each of these views has these elements in common:

- You can select from: Day, Week, Month, Quarter, Year.

- You can also use the drop-down list above the calendar to quickly specify time periods
such as "A year ago last week" or "A year ago this month."

Choose from:
¢ Main Calendar View [

The Main Calendar View displays the current calendar for the specified profile. By
default the calendar opens highlighting the day in which analysis was most recently
completed. If analysis was done for a week/month/quarter, then that most recent week/
month/quarter is highlighted.

* Calendar Compare View [T

The Calendar Compare View lets you select periods of time on two calendars, so that you
can compare the resulting data. You can apply the options from the dropdown list for
each calendar. Your selection causes the dashboards and reports to display information
that corresponds to the calendars.
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¢ Custom Calendar View %

The Custom Calendar View allows you to specify petiods of time that are more specific
to your needs. For example, instead of specifying the standard 7-day week, you can
specify a range of 9 days. Or you can select an extended block of weeks from one month
to the another. The reports then generated from the Custom Calendar View reflect the
periods of time that are more tailored to your needs.

To use the Custom Calendar View, click the Select a Date icon *| and then select the
time period in the calendar that opens. Click Generate Report to create the report.

* Custom Calendar Compatre View s o

The Custom Calendar Compare View allows you to compare two custom calendars.
Note that if you adjust the range for one calendar, it will automatically adjust the dates
for the other calendar. Each custom calendar allows you to select periods of time that are
specific to your needs.

Click the Select a Date icon *| and then select the time period in the calendar that
opens. Click Generate Report to create the report.

Navigational tools include:
e Zoom Out/Zoom In ﬂ'{ 2

The Zoom Out/Zoom In icon allows you to adjust the detailed view of your calendar.
For example, you can zoom out to a quattetly or yearly view and zoom in to a daily view.

* Transpose Comparison

By clicking this icon, you can automatically swap the dates between two calendars
(standard or custom). The resulting reports can help to deepen your understanding of
your web traffic data.
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Chapter 4
Exporting Reports
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Using the Report Exporter

WebTtrends reports are provided in HITML format. They can be easily converted to Microsoft
Word or Excel documents, a CSV (comma separated values) text file, or to PDE This makes
it easier to include the report’s information in presentations or other documentation, or—in
the case of the CSV file—for import into a database.

This conversion is possible only if the workstation where you are running the WebTrends
Desktop meets the following criteria:

* The system requirements must be met:

— Windows 2000 SP3 or higher, XP SP1 or higher, or 2003
— Microsoft Internet Explorer v5.5 or higher

— Sun Java Runtime Environment v1.3.1_11

Note: See the WebTrends Technical Reference Guide or the online help for a complete list
of hardware and system requirements for the WebTrends server.

¢ Microsoft Office 2000 or above must be installed on the workstation.

* Both Word and Excel’s macro security settings need to be set to allow the WebTrends
Report Exporter to function. This is explained in the section below.

* Windows XP users need to edit the WebTrends Scheduler Service before exporting
reports to Word. See page 36 for these instructions.
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Adjusting Macro settings

WebTrends users who want to export report data to either Microsoft Word or Excel need to
check that their Microsoft macro security settings allow WebTrends to be able to successfully
complete scheduled exported reports.

Before exporting data, users must check that their macro security settings in both of these
products are set to allow the WebTrends exporting feature to work.

To do this:

(Office 2000, 2003)
1. In Word, open these settings via Tools>Macro>Security. Select Low.
2. Repeat the previous step for Excel.

(Word 2002, Excel 2002)

1. In Word, open these settings via Tools>Options>Security tab>Macro Security. Select
Low.

2. Repeat the previous step for Excel.

Editing the WebTrends Scheduler Service
(XP users only)

Oftice XP users cannot use scheduled Microsoft Word reports with the default installation.
This is because the WebTrends Scheduler Service needs to launch Word in order the run
macros to complete its tasks, and it cannot do this if it only has default system user privileges.
(This does not affect Batch Exports or On Demand Exports; in those cases Word is being
launched by the user, not the system account.)

To address this, Office XP users must configure the WebTrends Scheduler Service to log in as
a user rather than a system account. To do this:

1. Select Start>Programs>Administrative Tools>Services. Select the WebTrends
Scheduler Service from the list that opens.

2. Click the Properties icon.
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a. From the Log On tab, select the This Account option.

b. Enter the login and password of any user on the WebTrends server (including
domain users that have been added as local users). If you are unsure which user to
select, contact your system administrator.

c. Once this information is complete, click OK to save your changes and close this
window.

3. Highlight the WebTrends Scheduler service, and right-click>Restart.

Scheduled Word reports will now be able to be processed.

To convert reports to an alternate format

Complete these steps:
1. From the Admin Console, select a profile.

2. To the left of the profile name, click View Report .
(If you have selected an Express Analysis Profile, the icon will look like this: )

3. You can convert all of the reports in the template or just the currently displayed report.
If you want to export only a specific report, navigate to it now:.

4. Under Export, at the top of the Report Calendar, click the appropriate icon for your
desired output: Word, Excel, CSV, or PDE

Note: Exporting to Excel creates a SmartReport that provides additional analysis capabil-
ities. For more information on SmartReports, see Chapter 5, “SmartReports for Excel”
on page 41.

You see a dialog box for specifying export preferences.

* For Generate, specify whether to convert all of the reports or just the currently
selected report.

* For Number Of Rows To Export specify how many rows for the first and second
dimension.

* Click Generate Report.

Follow the additional prompts to complete the installation and conversion process.
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5. The WebTrends Report Exporter is installed (if necessary) and the report is downloaded
and converted to the specified format. You may be asked to provide your user name and
password during the installation of the utility.

Note: If you are using Microsoft Internet Explorer and experience trouble downloading
the Report Exporter, it may be due to your security settings (found under
Tools>Internet Options in most vetsions of 1E). For mote information, contact your
WebTtends administrator.

To uninstall the Report Exporter

Note: This only uninstalls this utility, not the entire WebTrends program.

Windows users

Complete this process:

Use the Window's Add/Remove Programs utility to remove the Report Exporter from your
system.

The default location of the installation directory is

C:\Program Files\WebTrends Document Utility II.

Mac OS X users

Complete this process:
1. From the command prompt of the Report Exporter’s installation directory, type

uninstall.bat.

The default location of the installation directory is

C:\Program Files\WebTrends Document Utility II.

2. Type Enter.
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The Report Exporter is deleted from the system.
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Chapter 5
SmartReports for Excel
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SmartReports are complete WebTrends reports fully formatted and designed for the Excel
environment. They take advantage of Excel's features to leverage analysis tools such as
PivotTables. This enables you to move beyond standard reporting to dig deeper into your
analysis and compare variables.

A typical use for SmartReports is to verify whether a correlation between several variables
exists so that you can then structure your web analysis to generate periodic reports on those
variables and track them over time. Another useful application of SmartReports occurs when
performing visitor segmentation and typing visitor attributes to specific web activity. After
you have used SmartReports to reveal specific trends, those variables can be tracked over
time, using custom reporting provided in many web analysis software applications.

If you find that your reports do not fully cover what you’re interested in examining, or do not
view the data from the perspective you wish to view it, you can create new reports interac-
tively, on the fly. Through SmartReports, you can also develop graphs and charts that corre-
spond to the tables of data.

SmartReports can be created from any WebTrends HTML report as long as the reports
contain only tables and graphs. They can not be created from reports containing dashboards.
To create a SmartReport, export an WebTrends HTML report to Excel by clicking the Export
to Excel icon, shown in Figure 5-1 on page 42. For more information on exporting reports,
see Chapter 4, “Exporting Reports” on page 35.
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Figure 5-1. Exporting to Excel

An Excel Wizard takes you through several easy-to-use steps before generating the report.
Figure 5-2 on page 43 shows a sample SmartReport for Search Engines.
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Figure 5-2. SmartReport for Search Engines (All)

It’s important to be aware that the more dimensions and the longer the time period you
specify, the more calculations that must be performed and the harder your system has to
work.

Important: Excel is limited to 65,000 rows of data.
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Benefits of SmartReports

Benefits of SmartReports include:

You can run calculations not available in standard HTML reports and correlate with data
imported from other data bases. For example, create additional metrics, such as Cost Per
Visit or Gross Margin ROI, enabling you to evaluate campaign performance, merchan-
dising effectiveness, and overall profitability.

PivotTables are used for data containing two dimensions, organizing it in useful ways.
They enable you to drill down into categories for more in-depth analysis and to specify
settings and organize data on the fly.

Ability to select any date range for a SmartReport and automatically pull in data from
WebTrends to update your report.

Providing the mechanics to integrate e-mail addresses, which can be fed automatically to
your e-mail provider. By taking the information collected by WebTrends, you can easily
export opt-in respondents to a marketing campaign for repeat marketing.

Ability to save the report's customized settings so when you update the data, it's
presented how you want it.

SmartReports can display up to 65,000 items. HTML reports are limited by the rendering
speed of HTML.

All measures displayed side-by-side.

Drill Down capability

With SmartReports, you can drill down to discover more critical pieces of information. This
capability can be especially useful when you are dealing with a hierarchy within the dimen-
sions you’re analyzing, For example if you had an outdoor gear store, each product category
might have a subcategory, and within that subcategory, you might have a further division. The
following table shows how this might look:
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Table 5-1. Categories and Subcategories

Product Category Subcategory Levell  Subcategory Level 2

Camping Tents 3-season
4-season
Camp Stoves Backpacking
Car Camping
Hiking Boots Men’s
Women’s
Clothing Men’s
Women’s
Backpacks Internal Frame

External Frame

Boating Kayaks Inflatable
Non-inflatable

Canoes Inflatable
Non-inflatable

Within reports, you can interactively click on a given dimension and drill down to the next
level. For example, if instead of examining all product categories—Camping, Hiking, and
Boating—you only wanted to view information about the Hiking category, you could click on
a the Hiking Product category, and view information about Boots, Clothing, and Backpacks.

With SmartReports, you can drill as deep into your site as its hierarchy of pages allows. For
instance, within the Hiking product category, you could drill down three levels, and examine
visits to pages in the Internal Frame subcategory of the Backpacks subcategory.

Figure 5-3 on page 46 shows an Excel spreadsheet with categories and subcategories.
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Figure 5-3. Example of categories—Campaign Drilldown

Working with dimensions and measures

By exporting to Excel you can display up to 65,000 items. The captured measures allow you
to group dimensions to get a less fragmented view of the data, but you cannot drill down
further than the data that you have captured. For example, as is shown in Figure 5-4 on page
47, you can capture traffic and revenue information by product SKU (in this case, the model
number), and then you can use translation and augmentation (either in WebTrends or in
Excel) to group these SKUs into class, subclass, department, family or other category.

You can calculate actual gross margin by product by importing web analytics data containing
revenue by product into Excel and then augmenting that data with external product costs. By
determining these patterns, you can target the placement of products on your site for better
impact.
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Figure 5-4. SmartReport with dimensions and measures
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Data exploration

With Excel’s tools, you can choose the exact dimensions and measures you want to compare,
and you can use these tools to discover significant correlations between dimensions. These
tools use automated machine learning and statistics to uncover trends, which Excel can
present in a variety of graphs, tables and charts.

Figure 10-6 shows an Excel chart with trend data mapping campaigns by sum of gross
revenue for December 2003. This is an example of charting data augmented that is calculated
in Excel and shown in a graphical format.

Demand Chann4(AII)lIPannerl(All)lIMarketing Progral(All)lIMarketing Activityi(AII)lIOfferl(AII)lICreativel(All)lICreative Typel(AII)l'

Gross Revenue by Campaign

Sum of Gross Revenue

$180,000

$160,000

$140,000

)'\\ /’\\/)’4
$120,000 / ! f\_/\ / \ ‘?\\‘r/' Campaign Description -
$100,000 /\\ / \\&4 / \ / \/ —+—10% off DVD Players Banng|
' \ / ¢ i ) 10% off Electronics
$80,000 4= \ ' o Datafeed #3

bt DD Players
$60,000 —s— Kenwood Car Audio On Sal
$40,000
$20,000

12142003

121242003

121342003

121452003

12/8/2003

12168/2003

121752003

121812003

12192003
12102003
1211142003
12122003
12011312003
121142003
12M16/2003
12M6/2003
12172003
12M18/2003
12M19/2003
120202003
1202142003
1212202003
12/2312003
121242003
121252003
12/26/2003
1212712003
1212812003
120292003
120302003
1203142003

[w)
LR
T
4

Figure 5-5. Gross revenue by campaign

Figure 10-7 presents another Excel chart of trend data mapping. Note that you can use Pivot-
Table reports to filter the data by group, department, etc., and with this filtering change the
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visual representation in the graph.
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Figure 5-6. Sum of gross margin by product

Figure 10-8 shows the calculation of Gross Margin Return on Investment for various demand
channels. External data such as Marketing Cost Per Click and actual product costs were added
to the original WebTrends data and then used to calculate the GMROL
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Figure 5-7. Products by demand channel

Another data exploration exercise might involve examining relationships between visitor
attribute data: income level, zip code, gender and the content groups and ad campaigns
visited. To do this, you would have Excel compare each visitor attribute and combination of
visitor attributes against content groups, against the combination of content groups and ad
campaigns, and then against ad campaigns.

But practically speaking, what are the benefits of data exploration?

Data exploration can be used is to reveal significant trends in customer behavior. For
example, with an online travel site, women from zip code 97215 with an annual income of
$70K visit the last minute deals page and respond to e-mail ad campaigns more than any
other visitor population segment does. Knowing this, you might choose to send out a targeted
emalil for a last minute deal, and then use standard web analysis reporting to see if that email
campaign is effective.

Overhead and monetary costs

Data exploration is much more resource intensive than looking at web analysis data in the
standard way. Getting the greatest results out of data exploration requires personnel who can
look at all of the possible information that they can mine from your data and understand
which correlated segments are worth pursuing. They must thoroughly understand data
statistics and data interpretation to make the most of your investment.

Another major cost regarding data exploration involves computing power. Data exploration
can exhaust computing power very quickly, because you have to do all sorts of cross tabula-
tions of various dimensions to find which ones correlate.
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Your web site does not have to register a million hits to make data exploration cost effective.
It’s more about the money attached to your traffic than the total amount of traffic. Data
exploration can be a cost effective solution for web sites with a lot of money riding on a small
amount of traffic.

Data exploration will give you a lot more insight at a higher (and deeper) level, but the explo-
ration involved can be expensive. You may be exploring many avenues before you reach the
right one(s) (for example, by using A/B testing); so you’ll need some intelligence to figure out
which way to go. Since data exploration is very open-ended, you need to narrow down the
many possibilities and achieve meaningful results.

Consequently, a data exploration solution for you company doesn’t mean that you merely
purchase more software, plug it in and watch your income grow. You will have to look hard at
adding the right kind of personnel who will work hard to interpret the data.

Using reports for continuous improvement

The purpose of reporting on your web site activity is to have easily interpreted information
that allows you to make improvements to your site, marketing campaigns, or other aspects of
your business that are tied to your web site traffic. Just as in any continuous improvement
cycle, you need to determine your objectives for your site, plan how to implement those
objectives, execute that plan, then generate reports that allow you to assess the success of that
plan. As you discover what works and what doesn’t, you make small, incremental changes. To
complete the cycle, you measure the impact of those changes with other comparative reports.

Using the WebTrends toolbar

When a SmartReport is created, a WebTrends toolbar integrates into the Excel user interface
and enables the user to update and append WebTrends information instantaneously into the
Excel environment. The WebTrends toolbar also offers the ability to change the settings of
your SmartReport with a simple click. With this powerful functionality, you don't need to go
into the WebTrends environment to view information; you can work exclusively in Excel with
constant WebTrends updates.

WebTrends toolbar provides access to the following features:

* Change Dates - E

Use this to get information about a desired date. After you make your changes, click
Update Data to retrieve the information for the specified dates.
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* Update Data - B

Use this to retrieve analysis data from WebTrends to repopulate the report. The data will
display with your customized formatting intact.

* Reset - E

Use this to return the report to its original state when it was first exported from
WebTrends. This loses any changes that have been made but you are returned to a point
where you know the formatting contains no errors.

* Clean Copy -

Use this to send summary information to people you don't want to have access to the full
data. For example, you want to share the number of users registered but you don't want
to provide access to the revenue data. Clean Copy creates a report containing only the
summary data, all of the background data used to create the report is eliminated. Because
the background information is removed, reports generated as clean copies do not have
the ability to update or reset their data.

* Settings -

Use this to configure the following settings for the report.

— Report Format - Specify whether to automatically create WebTrends default tables,
charts, and PivotTables on updates or to just retrieve the latest data and create no
repotts.

— Login Information - Specify whether to require a password for each update or to
save the user name and password as part of the report.

— Server Address - Specify the address of WebTrends server. This information is
automatically filled in when the report is exported from WebTrends and should not
be changed unless you are sure of the new address.

— Save Options - Specify whether, after updating, to overwrite the currently open
report or to save the updated data to a specified location and leave the data in the
open report unchanged.

¢ Create Extended -

Use this to translate the data into more meaningful descriptions and create an Extended
Report within Excel. For example:

— The original report contains product SKUs that are more useful after they're trans-
lated into mote easily recognizable product names.
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— You have a WebTrends HTML report on your products. In your own database, there
is information about cost and other revenue information. SmartReports can import
the cost information into Excel and run different computations. For example, costs
versus revenue to examine margins.

Once the Extended Report is created, the WebTrends toolbar changes slightly. Most of
the buttons remain but Create Extended is replaced by the following buttons:

— Augment - &

Use this to select an augmentation file and define how to associate additional data
with the WebTrends report. This allows you import data from another file for use in
your repoftts.

— Create Pivot -

Use this to configure and create a PivotTable. This is where you will specify which
information goes in the Page, Rows, Columns, and Data areas of the PivotTable.
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Chapter 6

Installing and Using SmartView
| Wr-58 | W Pro | WT-Ent [Wrop - SB[WT0D - Pro | WTOD - Ent

Introduction

SmartView is a visualization tool that merges pertinent web analytics data about your web site
with your web browsing experience. Once you have SmartView installed and configured to
work with your WebTrends server, you can enable SmartView any time you are browsing your
web pages. SmartView not only shows the report pertinent to web page you are on, but it also
shows the report data on the web page itself. Instead of needing to refer to a separate
program for pertinent information, SmartView superimposes this data directly on to the page
you ate viewing. You are able to tell at a glance, for example, the Top Page Views figures for
any given page in your website that includes data.

For example, in the right pane of the screen shot on the next page, the visual cues of both the
colored links and the superimposed number of view counts transpose the data of the visual

path graph on the left.

As you browse your website page-by-page, this visual rendering of the web analytics and
paths analysis information can be a powerful tool to help you quickly ascertain the
effectiveness of certain areas of your site, enabling you to make pertinent decisions quickly.

Note: SmartView can only be used with WebTrends version 7.x or greater.
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Figure 6-1. Visual Path view

SmartView, on the left, showing a Visual Path view of a Previous Page
Drill-Down report, with that data tagged and highlighted on the web page itself.

Installation

To install SmartView, complete these steps:

56

1. Once you are logged into the Admin Console, select Help from the left pane, and
Install SmartView from the right pane. This launches the SmartView Installation

Wizard.

2. The Welcome screen opens. Click Next.
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3. Select the I accept the terms of the license agreement option. (You cannot continue
installing this feature without accepting the license agreement.) Click Next.

4. The Destination Folder window opens, showing the default installation folder for
SmartView. The default location is:

C:\Program Files\WebTrends Smartview

Do cither of the following:

* To install to this folder, click Next.

* Alternately, if you prefer to install to another location, click Change and browse to
it.

5. Click Install to complete the installation. You are prompted when the installation is
complete. Click Finish to close the Installation Wizard.

6. You will need to restart your system in order to use SmartView. Select Yes to restart your
system and begin using the feature.

Working With SmartView

You need to configure SmartView to recognize the WebTrends server that is handling the
analysis for the reports you want to work with. Once connected, you can customize your
SmartView experience as you learn how the overlay tags work.

After you have successfully installed it, you need to complete three configuration steps before
being able to view your report data through SmartView. These are explained in the subsec-
tions below:

* Adding a new connection
* Customizing SmartView

* Enabling SmartView
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Adding a New Connection

Complete these steps:

1. Launch your browser. (SmartView requires Microsoft’s Internet Explorer IE 5.5 ot
better.)

2. Click the WebTtrends SmartView icon ﬁ(By default, when you first install SmartView,
new buttons appear to the rightmost of your IE toolbar.) SmartView opens in the left
panel.

3. Click New Connection . The New Connection dialog box opens.

a. Enter a description for this connection. This value will be used in the list of
recognized connections that SmartView opens at launch.

b. Enter the URL of the WebTrends server which analyzes the profile(s) you will be
working with. (You must have at least View Only rights to a profile in order to be
able to view its reports using SmartView.)

Notze: If you are not sure which URL to use, please see your company’s WebTrends
administrator.

c. Click Save @) .
4. Repeat step 3 to add additional connections.

You can now browse to a recognized URL and begin using SmartView. If you close the utility,
the connections you have added will be available at next logon.

As you browse your web site with SmartView enabled, you can change what report—or
report preferences—you are viewing through SmartView’s tabbed pages, or toolbar. The data
available on the tabs as well as through the toolbar is dependant on what WebTrends profile
you ate using, as well as your rights to this profile.

If you have questions about profile access, please see your WebTrends administrator.

Note: SmartView is a tool that helps present web analysis data as easy-to-interpret visuals on
the web page you are actively viewing, You cannot edit profiles or make global updates to
WebTrends settings through the SmartView user interface.
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Activating the overlay information

The overlay information that appears on the right-hand side of your screen (refer to
Figure 6-1 on page 56) must have session tracking enabled for the corresponding profiles.

To activate session tracking for a profile

1. Click Web Analysis>Options>Session Tracking>New Session Tracking
Definition

2. Make sure to select an alternative method (such as cookie) that will be used in addition to
IP/Agent.

To change data included in each profile, you need to edit the profile via the WebTrends
Admin Console. Please see the Admin Console online help, or the Profiles chapter of the
WebTrends Installation and Configuration Guide for more instructions about editing profiles.

Customizing SmartView’s visual aids

You can customize how SmartView renders report data in on the web pages you are
browsing. These settings are on the Options drop-down menu.

To customize what data the tags include:
* Options > Show Link Tags

By default, SmartView shows the link tags in the right frame. For any given report, you
can select which numbers SmartView displays. In working with a Top Next Pages report,
for example, you may find more value in viewing WebTrends statistics by percentage
rather than the number of visits themselves. To change what data these tags include,
select from the following settings:

— Options>Link Tag Display
Select from:

Clicks

Displays the number of clicks from the current web page to (ot from, if the
WebTrends Report you are working with handles such data) the web page the
link is pointing to.

Percent of Clicks
Displays the click data as a percentage.

Percent of Visits
Displays the visit data as a percentage.
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Visits
Displays the number of visits to this web page.

— Options > Link Tag Filter > Show All (default setting).
To refine the amount of data highlighted on the web page, select from:

* Show Top 10
* Show Top 5

To customize what the tags look like:
* Customize Link Colors. The Tab color selector opens

SmartView’s link tags are color-coded according to the value of the measure that link is
currently showing. For any report measure you are viewing, you can control the link
colors in two ways:

Let SmartView assign color variants for you:
1) From the SmartView toolbat, select Options>Customize Link Tag Colors.
2) Select the Generate colors in-between high and low color option.

a. Click the High color selection, and make your selection from the color
palette that opens.

b. Click the Low color selection, and make your selection from the color
palette that opens.

c. Click Save. SmartView automatically assigns a range of colors between your
two choices for the measure you are currently viewing,

You can customize each individual link's color:
1) From the SmartView toolbar, select Options>Customize Link Tag Colors.
2) Select the Manually select all colors option.

a. Click each of the five color settings, and make your selection from the color
palette that opens for each one.

b. Click Save. SmartView applies your choices to the links you are currently
viewing,
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Enabling SmartView

To use SmartView in subsequent browser sessions:
1. Launch your browser.
2. Select the WebTrends SmartView icon ‘ E from the Internet Explorer toolbar.
3. Click the description of the connection you want SmartView to use.

SmartView connects to the server if the server is available. (If a WebTrends server is down,
SmartView will not be able to return report data, nor tag the web page you are browsing;)

Once the connection is established, you can browse through reports using the SmartView
tabs or toolbar on the left pane, or browse web pages. If there is WebTrends report data for
any given web page, SmartView will display the pertinent report or graph to the left, and tag
the web page itself on the right.

Uninstalling SmartView
w755 | Wr-Pro | WI-Ent [WroD- 551 WT0D - Pro WTOD. Ent

SmartView is a separate installation from WebTrends. While you are prompted to include
SmartView’s installation directory when uninstalling WebTrends, you do not need to do so at
that time.

To temove SmartView from your system, use the Windows Add/Remove Programs udility.
(Start>Settings>Control Panel>Add/Remove Programs.)
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